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Revitalize America Through Recreation: A 21st Century Roadmap to Economic 

Growth

As Americans continue to suffer from COVID-19, wrestle with ways to regain our financial footing, and de-
bate our economic future and priorities this election year, the outdoor recreation industry is well-positioned 
to play a prominent role in our nation’s economic growth, the physical health of American citizens and the 
rejuvenation of our national spirit. Seeking to “revitalize America through recreation,” the Outdoor Recreation 
Roundtable (ORR) – comprised of 32 national associations representing more than 110,000 businesses nation-
wide – has released A Roadmap for a 21st Century Outdoor Recreation Economy to frame national discus-
sions around the critical importance of an economic sector that creates jobs, builds healthy communities, and 
strengthens the health and well-being of our public lands and waters for all Americans.

“ORR members represent large and small businesses in every corner of our country – rural, suburban and 
urban areas,” said Jessica Turner, ORR executive director. “We know that supporting our outdoor recreation 
economy will drive a national business growth agenda. Our sector was thriving before the pandemic took hold, 
and we haven’t been immune to the adverse effects of the virus. However, as more and more Americans seek 
respite in the Great Outdoors, this sector will recover and make America even stronger.”

Prior to COVID-19, the US Bureau of Economic Analysis (BEA) determined that outdoor recreation comprised 
2.2% of U.S. GDP, generated $778 billion in economic output and employed 5.2 million people, including sig-
nificant numbers of jobs in rural areas. The sector was growing faster than the economy as a whole in every 
indicator and was larger than many sectors, including agriculture, mining and utilities and chemical products 
manufacturing. During the last 6 months, COVID-19 impacts have been severe: 90% of businesses have experi-
enced sales drops, some by as much as 75%; nearly 8 in 10 have cut jobs or furloughed employees; and nearly 
90% report difficulties with production and distribution.

At the same time, demand for outdoor recreation pursuits and products has increased: 80% of Americans re-
port participating in outdoor activities during the pandemic, one third of them doing so for the first time. Sales 
of bikes and bike products are up 81 percent from May 2019 levels, resident fishing license sales are up 10 
percent nationwide, boat sales are back to pre-pandemic levels, over 40,000 RVs were shipped in June making 
it the best month in nearly two years, and new off-highway motorcycle sales saw a 50% increase in the first half 
of the year, with significant increases in ATV and side-by-side sales.

“All this points to the need to focus on recreation businesses and new strategies for dealing with increased 
demand and pressure on our outdoor spaces and products,” Turner asserted. “Outdoor recreation can be the 
answer to a lot of the problems we are facing as a nation, such as high unemployment and health disparities, 
as well as economic recession and inequality.”

ORR’s revitalization agenda includes four main components, each with specific action items:

• Recreation infrastructure investments to meet increasing demand and create jobs throughout the nation 
that grow local economies

• Improve recreation access to public lands and waters and ensure equity and inclusion
• Sound conservation policies that help sustain our recreational areas for fu-

ture generations, including helping manage the impacts of climate change
• Free and fair-trade policies and practices that ignite innovation and manu-

facturing

https://recreationroundtable.org/wp-content/uploads/2020/08/ORR004_2020Platform_Rd7.pdf
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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“This agenda recognizes how vital and dynamic this 
sector is. As our report states, a ‘thriving outdoor rec-
reation economy supports local communities across 
the country, millions of jobs, healthy people and 
healthier places.’” Turner concluded

AMI Applauds House Passage of 
Water Resources Development Act

The Association of Marina Industries (AMI) along with 
the boating industry applauds the House of Repre-
sentatives' passage of the Water Resources Devel-
opment Act (WRDA) yesterday, which authorizes the 
U.S. Army Corps of Engineers (USACE) to implement 
critical civilian water infrastructure projects. This deci-
sion marks an essential step forward in ensuring the 
preservation of the nation's ports, harbors, and in-
land waterways, which will help generate substantial 
economic impact for local communities across the 
country. For more. 

AMI recently submitted a joint industry-wide letter 
outlining the recreational boating industries' priori-
ties for WRDA 2020. See the full letter here. 

Boating and Fishing Community 
Applauds Decision to Strengthen 

Striped Bass Populations

Source: NMMA

The Atlantic States Marine Fisheries Commission 
voted unanimously last week to improve manage-
ment strategies for Atlantic menhaden, by requiring 
consideration for the small baitfish’s impact on fish 
up the food chain. Economically important sportfish 
such as striped bass rely on healthy menhaden popu-
lations for survival.

After recreational anglers weighed in, the Commis-
sion adopted the new ecological management sys-
tem, which considers the needs of predator species 
and will begin the process of allowing fish like striped 
bass to meet population targets. Menhaden is the 

Industry NewsIndustry News

Industry News continued on Page  4

first fishery on the east coast to shift to an ecosystem 
management approach.

The Commission has worked diligently for over a de-
cade to thoroughly vet several ecosystem models 
that led to the development and implementation of 
these ecological reference points for Atlantic menha-
den. The selected model includes important predator 
species like Atlantic striped bass and bluefish as well 
as alternative prey such as Atlantic herring. Ultimate-
ly, these reference points can be used to set quotas 
that will help ensure enough menhaden are left in 
the water to help Atlantic striped bass, bluefish and 
Atlantic herring rebuild from overfished conditions.

According to a recent scientific study, menhaden re-
duction fishing contributes to a nearly 30 percent de-
cline in striped bass numbers. The striped bass fishing 
industry contributes $7.8 billion in GDP to the econo-
my along the Atlantic coast.

COVID Changes for FLIBS in New 
Safety Video

Source: Boating Industry

Organizers of the 61st Annual Fort Lauderdale Inter-
national Boat Show (FLIBS) have produced a Know 
Before You Go safety video outlining some of the ma-
jor changes visitors can expect at this year’s show.

Owners of the show, the largest in-water boat show 
in the world, claim 80% of the show takes place in 
open-air outdoor spaces. The show is currently set to 
run as scheduled October 28 through November 1 
with enhanced health and safety measures in place.  

These changes are being implemented as a result of 
Informa’s newly adopted AllSecure health and safety 
standards and in coordination with the CDC, local 
government, and authorities. The standards, which 
were introduced earlier this year, are organized into 
four key areas: Physical Distancing; Cleaning and Hy-
giene Countermeasures; Protection and Detection; 
and Communication.

https://marinaassociation.org/files/AMI_2020-07-29_WRDA press_release.pdf
https://marinaassociation.org/files/WRDA2020 Recreational Boating Industry Letter of Support (002).pdf
https://krepspr.us8.list-manage.com/track/click?u=77e25d54229ed7a4e885949fc&id=f720f6fb34&e=1e8984e744
https://krepspr.us8.list-manage.com/track/click?u=77e25d54229ed7a4e885949fc&id=f720f6fb34&e=1e8984e744
https://www.youtube.com/watch?v=vQjaMRMCmzU&feature=youtu.be
https://www.youtube.com/watch?v=vQjaMRMCmzU&feature=youtu.be
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Here are some of the major changes visitors can ex-
pect which are further outlined in the video:

• Multiple and Increased Entrances – With sev-
en waterfront locations spanning more than 90 
acres and over 3.9 million square feet of exhibi-
tion space, this year’s FLIBS will now be acces-
sible by 14 show entrances. Each entrance will 
be widened to disperse crowds.

• Contactless Ticketing System – Attendees will 
pre-purchase tickets online and use their mo-
bile device to scan at one of the show’s mul-
tiple entrances.

• Temperature Checks at Entry – At each entry 
point of the show, every person will have their 
temperature checked through a contactless 
thermal imaging system. Following CDC rec-
ommendations, any guests registering a tem-
perature of 100.4 F or above will not be allowed 
to enter the show.

• Widened Docks – FLIBS is increasing its six 
miles of floating docks to widths up to 30 feet 
on the F facedock and all docks will be marked 
with guest circulation paths and directional ar-
rows to encourage social distancing.

• Visual Markers – All customer lines will be 
spaced out with visual markers every 6-feet, 
including at all entrances, restrooms, and food 
and beverage stand, among others.

• Hygiene Stations & Additional Staff – Hy-
giene stations will be installed throughout the 
show’s seven locations. Additional staff will also 
be available to answer any questions and direct 
guests to hand sanitizing or handwashing sta-
tions or to one of the many entrances and exits.

• Face Coverings Required – Exhibitors and at-
tendees (two years and older) will be required 
to wear a face covering.

• CDC Signage – CDC signage will be posted 
throughout the show in all high traffic areas 
and in multiple languages.

• Enhanced Deep Cleaning – Enhanced deep 
cleaning with disinfection will take place each 
hour on all high touch points during show 
operating hours. All show areas will be deep 
cleaned overnight.

Recognized as the pinnacle of all nautical exhibitions, 
FLIBS features over 1,300 boats on display and nearly 
900 exhibitors spanning seven waterfront locations 
and over 3.9 million square feet of exhibition space 
across more than 90 acres.

The five-day show also showcases more world and 
U.S. debuts than any other boat show in the country 
and generates a total statewide economic impact of 
$1.3 billion and over $714 million in product sold.
To view the Know Before You Go FLIBS Safety Video 
and a complete guide of  Informa’s AllSecure health 
and safety standards, visit: https://www.flibs.com/en/
attend/COVID-19.html.  

AMI Conference Planning in Full 
Swing

Conference staff and the conference content commit-
tee have been hard at work planning for an in-person 
AMI Conference & Expo scheduled for February 2-4, 
2021 in Daytona Beach, FL. The health and safety of 
all our conference participants, presenters, and staff 
are our top priority. Given that, we are carefully moni-
toring state, county and local guidelines that impact 
our conference venues. We are also working closely 
with the host hotel and convention center and other 
conference venues to ensure social distancing and 
top-level safety protocols for all in attendance. 
 
In the event that we are not able to deliver a face to 
face event or if we find that our members do not want 
to travel, we are also exploring conference & expo 
virtual platforms so that we can quickly shift to a full 
virtual or hybrid event.  There are many variables that 
are being considered in the decision-making process 
and we will continue to communicate all important 
updates as information becomes available.  

The exhibit and sponsor sales process is ongoing and 
our goal is to open registration on October 1, 2020.  
Regardless of whether the show is face to face, virtual 
or hybrid, we will honor our commitments to you and 
pledge to deliver a successful, high-impact event for 
all of our participants and vendors.  

https://www.flibs.com/en/attend/COVID-19.html
https://www.flibs.com/en/attend/COVID-19.html
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Industry News continued from Page 5

California Moves Controversial Bill 
That Limits Fishing

Source: Marina Dockage

The controversial bill AB 3030 passed the California 
Senate Committee on Natural Resources and Water 
on August 12, moving the bill a step closer to enact-
ment. Hundreds of individuals and associations reg-
istered their support or opposition, with the National 
Marine Manufacturers Association seeking amend-
ments to better define what the bill means by “pro-
tections.” The bill passed 6-2, with one senator ab-
staining.

Under AB 3030, the state would have a goal to pro-
tect 30 percent of California’s coastal waters and land 
by 2030 to enhance biodiversity and respond to cli-
mate change. “30×30” is an international effort that 
calls for protections in all countries. Thirty percent of 
California’s ocean coastline is already protected, with 
about 16 percent designated no-take zones for fish-
ing and the remainder under other highly managed 
protections.

Weeks of negotiations with the bill’s author by the co-
alition that includes dozens of associations support-
ing boating and fishing did not result in amendments 
that would retain existing fishing access, absent a 
need to protect biodiversity from specific harm. Two 
senators asserted during the committee hearing that 
the bill should be held over until the 2021 session 
to allow for the time needed to craft a strong, well-
researched law that will enhance biodiversity under 
clear definitions and guidelines. Even senators who 
supported AB 3030 termed it “aspirational” and lack-
ing specifics.

“NMMA strongly supports conservation initiatives, 
including the international ‘30×30’ effort,” said David 
Dickerson, NMMA’s vice president of state govern-
ment relations. “We believe California’s 30×30 leg-
islation would provide worthwhile aspirational goals 
if it is amended to ensure that protections allow for 
recreational angling except in specifically defined cir-
cumstances and include existing protections as part 
of the 30 percent of ocean waters that are protected.

MRAA launches Virtual Business 
Development Center

Source: Boating Industry

In an environment where dealers are seeing unprec-
edented levels of activity and struggling to keep up, 
one area that can get missed is post-sale follow-up. 
To solve that issue and promote strong relationships 
with customers after the sale, MRAA announced its 
new Virtual Business Development Center (vBDC) for 
dealerships.

Business Development Centers, which have grown in 
popularity in the marine industry in recent years, pro-
vide a way for dealers to keep in better touch with 
customers.

“It’s a method of plugging a lot of profit leaks,” says 
Bob McCann, MRAA Lead Certification Consultant. 
“What I mean is, when phone calls come in, or web 
leads, and they aren’t responded to properly, it’s a 
missed opportunity. A BDC is designed to address 
that.”

However, the investment to set up and maintain a 
BDC prevents some dealerships from implementing 
the concept in their business. That’s why MRAA has 
partnered with Customer Service Intelligence, Inc. 
and is introducing a virtual option specifically created 
to address one of the most critical profit leaks — new 
boat buyers who leave the sport.

According to a study released by InfoLink in 2018, 
almost 40% of 2013’s first-time boat buyers sold and 
did not replace their boat within five years. That is 
scary in normal times, but recent data from CSI, Inc. 
shows that Customer Satisfaction Scores were down 
for the dealers they track in Q2 of this year, and the 
leading cause was follow-up, or a lack thereof.

MRAA’s vBDC will personally conduct post-sale fol-
low-up via email, text or phone call (depending on 
the customer’s preference) to ask how the dealership 
did. In instances where a customer has a major is-
sue, it will connect them directly with the dealership 
to get it resolved. For everyone, it will record areas 
where a customer was not completely satisfied and 

Industry News continued on Page 7
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Industry News continued from Page 6

provide weekly, monthly and year-to-date reporting 
to help dealerships improve.

The service offers one branded email, two text con-
versations, one phone call, daily alerts, and weekly re-
ports that cover every new boat customer submitted.

“If you can stay in touch with your customers yourself, 
great,” says McCann. “But for those who say ‘there 
just aren’t enough hours in the day” we put this pro-
gram together with CSI to help you stay connected.”

New Standard Emphasises Group 
Action to Initiate Anti-Virus Protocols

Source: IBI News

The three marinas of the Spanish-headquartered 
IPM-IMG group – Marina Port de Mallorca, Marina 
Palma Cuarentena and Marina Ibiza – have secured 
‘Safe Tourism Marinas’ certification in respect of strict 
protocols addressing the Covid-19 pandemic.

This new standard includes the three group marinas 
activating strong protocols which cover the strong 
sanitary and preventive measures for the safety of 
their clients, which, among other practices, consists 
of the periodic cleaning and disinfecting of their fa-
cilities by specialised external companies, in addition 
to the daily cleaning routine by the dock staff team.

At the same time, the marina’s staff apply another 
protocol of action and protection to continue of-
fering a maximum quality service to their clients in 
a safe way and that is why they have the necessary 
material to be able to attend clients with total securi-
ty, from the use of approved masks, disinfecting gels 
and gloves, as well as the installation of partitions in 
the reception to attend in a personalised way while 
maintaining a safe distance.

Additionally, the marinas of Palma and Ibiza have in-
stalled information panels on the mandatory regula-
tions into the facilities, such as the use of mandatory 
masks, hand disinfection with hydro-alcoholic gel at the 
entrance of each establishment and the minimum safety 
distance of 1.5m being maintained between customers.

Likewise, in the Group’s strategic line of environmen-
tal care, specific litter bins have been placed to dis-
pose of single-use masks and gloves, with the aim of 
preventing these materials from ending up in the sea.

In a group statement IPM-IMG commented: “In this 
way, Marina Port de Mallorca, Marina Palma Cuaren-
tena and Marina Ibiza send a message of calm and 
ensure that everything in their power is being done to 
protect their clients and workers against Covid19 and 
appreciate their collaboration and understanding in 
this extraordinary situation that has somehow brought 
us all together to fight against something common.”

U.S. Boats Spared from Canadian 
Retaliatory Tariffs

Source: Boating Industry

Following the Trump administration’s decision to re-
impose tariffs on aluminum imports from Canada, 
the Canadian government announced that it will im-
pose dollar-for-dollar retaliatory tariffs on U.S. prod-
ucts. Unlike the previous aluminum and steel tariff 

Industry News continued on Page 8

- FULL SERVICE -

- HIGH AMENITY -

- OVER 320 BOAT SLIPS -

- ON-SITE STORAGE - 

- 8.8% CAP RATE -

FOR MORE DETAILS, PLEASE CALL:
248.358.0100

DETROIT MARINA 
FOR SALE!
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dispute between the two countries, U.S. boats were 
not included on the initial list of products that will 
be subject to the countermeasure, which NMMA and 
NMMA Canada worked proactively to ensure.

While NMMA and NMMA Canada opposed the new 
tariffs on Canadian aluminum, the trade groups ap-
plauded Canadian Prime Minister Justin Trudeau for ex-
empting U.S. boat imports from the retaliatory tariffs.

Prior to this latest trade conflict, NMMA and NMMA 
Canada sent a letter to President Donald Trump and 
Prime Minster Trudeau warning about the harm new 
tariffs will cause, which received a direct response 
from Prime Trudeau’s office.

“The recreational boating industry learned painful les-
sons when Section 232 steel and aluminum tariffs and 
subsequent retaliatory measures were imposed in spring 
2018. Following the implementation of these tariffs, U.S. 
boat exports to Canada dropped by 26%, which contin-
ued throughout the period the tariffs remained in place. 
In the U.S., boat manufacturers suffered a significant de-
crease in sales to their largest international market.

Similarly, Canadian dealers faced an uphill battle selling 
inventory and some were eventually forced to write-off 
unsold ‘tariffed inventory,’ resulting in lost revenue for 
marine businesses and the government’s coffers.

“In the end, the Canadian government removed U.S. 
boats from the counter-tariffs list because of the se-
vere damage it was doing to the industry and econo-
my. However, several side effects from these actions 
continue to linger and a relapse to these failed poli-
cies will only create more economic hardship and un-
certainly on both sides of the border.”

New Boater Interest Drives Boat Leads 
to Soar Past Expected July Fourth 

Peak

Source: Marine Retailer Association of the Americas

• New visitors to Boat Trader, YachtWorld and 
boats.com up more than +50% in July

• Leads flourished across U.S. with over +200% 
YoY growth in nearly all regions

• Boats Group’s soldboats.com database shows 
boat sales increased +30% YoY

Data from July for Boat Trader, YachtWorld and boats.
com show traffic (+49% YoY) and leads (+193% YoY) 
continue to soar past the expected July Fourth peak, 
suggesting the boat buying surge won’t end anytime 
soon in the United States. The recent rise in traffic, 
leads and boat sales has largely been driven by peo-
ple new to boating and those quick to realize that 
escaping to the water on a boat is the best way to 
‘staycation’ and stick to COVID’s restrictions on travel 
and gatherings. In fact, new visitors on Boats Group’s 
marketplaces were up 56% last month.
 
New boaters appear to be drawn to boats with mul-
tipurpose use, and right now cruisers, center con-
soles and pontoons are the top in-demand segments 
based on magnitude of leads. In comparison to last 
year in July, sailboats and fishing boats were among 
the leading categories – an indication that buyers in 
2020 are looking for functional, family-friendly boats. 
The heightened popularity of pontoons (leads up 
+271% YoY) in particular, an easy-to-handle, versa-
tile boat for the masses, is further evidence of a new 
boat-buying audience.
 
Following the progression of the virus, certain areas 
in the U.S. have experienced drastic upticks in the 
number of recorded infections, which could help ex-
plain changes in demand geographically in places 
like the West Coast where lead volume outpaced the 
Great Lakes for the first time. Lead volume across all 
regions remained strong beyond the usual Fourth of 
July peak, signaling that the typical sales season may 
be extended this year.
 
The latest information reported to Boats Group’s sold-
boats.com and YachtCloser data sources also confirms 
the current buying boom underway and reveals that the 
number of boats sold in July in the U.S. grew +30% over 
2019. The surge in sales, coupled with the slowed to 
halted production, has resulted in tightened inventory, 
pushing the average price per boat sold up 18% YoY, as 
well as total value sold, which grew 54% YoY in July.

The boating industry has not seen this level of en-
trants in recent years and may need to adjust its sales 
and post-sales approach to ensure that this new au-
dience remains engaged long term.
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     Legislation &     Legislation &
          Partnerships          Partnerships

Congressional Update

The waiting game continues. 

Ideally, Congress would have reached a compromise 
deal on a stimulus package somewhere in the vicinity 
of $2T in late July before their schedule annual Au-
gust recess. However, that is not the case. Both sides 
are seemingly entrenched in their negotiating posi-
tions: 

• Republicans saying that the crisis doesn’t call 
for more than $1T in spending with no funds 
for state and local budgets – a major sticking 
point for both sides – and with business liability 
protection. 

• Democrats see the need as being closer to $3T 
but are willing to cut that demand to $2T and 
see the crisis as needing more funding for state 
and local budgets, no liability protection which 
they view as endangering workers, and more 
money for education than the Republicans 
have proposed to date.  

Over the weekend, the House voted to pass a bill to 
provide funding for USPS and to restrict operation-
al changes ahead of the election. Heading into the 
vote it is unclear what the Senate will do and whether 
House leadership will take up a stimulus package as 
well. Many House Democrats are urging their leaders 
to allow a vote on additional legislation that will pro-
vide a boost for unemployment insurance and fund 
other priorities. At this point such a vote would be 
mostly symbolic to contrast House action with Senate 
inaction. 

Looking ahead, the next must-pass legislation is a 
continuing resolution that keeps the government 
funded and open on October 1st. Speaker Pelosi has 
stated that she does not want to blend the fund-
ing bill with the stimulus package which means they 
need to reach a deal over the next four weeks. Unfor-
tunately, currently there is no indication that a deal 
is imminent. Congress is not scheduled to return to 
DC until after Labor Day, if negotiations restart, we 
anticipate that they will do so then. 

By Eric KretschBy Eric Kretsch

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

Navigating the Challenges of Modern 
Marine Design: An Interview with 

Heather Sheets and Sarah Orlando

By Jason Stangland, via Marina Dock Age

A team from the Michigan, Ohio, and Wisconsin Sea 
Grant programs as well as Ohio State University and 
the Ohio Department of Natural Resources has been 
collaborating on a three-year project to help marinas 
make their facilities more environmentally sustain-
able by harnessing the power of green infrastructure. 
Supported by a grant from the Great Lakes Protection 
Fund, the Advancing Stormwater Management at 
Marinas in the Great Lakes project features an online 
toolkit to help marina owners and operators choose 
feasible and effective green stormwater management 
strategies that fit their facility.

With the website set to launch in September 2020, 
SmithGroup’s Jason Stangland spoke with Heather 
Sheets and Sarah Orlando from Ohio Clean Marinas 
Program about this unique new resource to support 
more sustainable marina design.

Give us a general overview of this initiative. What 
are you hoping to achieve with it?

There are hundreds of marinas located along the shores 
of our Great Lakes that are important recreational and 
economic drivers for coastal communities. These ma-
rinas and the boating industry depend on clean waters 
and a healthy coastal environment for the success of 
their business and for continued use by recreational 
boaters. However, a marina’s cumulative long-term 
impact on coastal and nearshore water quality and on 
aquatic habitat can be substantial.

The Advancing Stormwater Management at Marinas 
in the Great Lakes project leverages the momentum 
around on-site stormwater management by develop-
ing a toolkit and outreach process specific to mari-
nas. This customization for the marina industry is key. 

The stormwater 
best practices 
h i g h l i g h t e d 
here represent 
true marina best 
practices, with 
a p p l i c a t i o n s 
and results that 
d e m o n s t r a t e 
the benefits of 
marina green 
infrastructure 
(GI) via on-the-
ground instal-
lation projects. 
Monitoring of 
new on-the-
ground instal-
lations will also 
be conducted moving forward to assess the effec-
tiveness of these GI practices as practical solutions 
for water quality and/or water quantity management 
in a marina setting. The end goal is to create a re-
source with proven examples to help more marinas 
learn, visualize, and ultimately build green infrastruc-
ture at their facilities throughout the Great Lakes.

Why do you feel that green infrastructure is so im-
portant for clean marinas? How does this project ad-
dress the main challenges to implementing more of 
these practices?

With Great Lakes marinas being located at the water’s 
edge, there is a unique opportunity to not only ad-
dress the potential pollutants generated on site, but 
also stormwater runoff from the surrounding water-
shed. Marinas offer a “last chance” opportunity to ad-
dress water quality and quantity issues from coastal 
communities before runoff reaches the Great Lakes. 
This becomes exceedingly important given climate 
projections for the Great Lakes region that forecast a 
substantial increase in the number of extreme-precip-

Clean Marina & Environmental News continued on Page 11

Starting from an aerial overview, users 
of the interactive Ideal Clean Marina 
visualization tool can click on and 
visit different parts of the marina for 
360-degree panoramic views of installed 
green infrastructure practices.
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Clean Marina & Environmental News continued from Page 10

Clean Marina & Environmental News continued on Page 13

itation storm events that contribute to excess runoff. 
Focusing in on green infrastructure opportunities at 
marinas enables us to approach stormwater manage-
ment with a new perspective – other than traditional 
grey infrastructure solutions or good housekeeping 
practices required through a stormwater permit. GI 
offers Clean Marinas a way to showcase their storm-
water management actions in an aesthetically pleas-
ing way that sets an example for others.

This project focuses specifically on marinas – and 
more specifically small, private marinas. That’s be-
cause private marinas typically have more limited ac-
cess to financial and institutional resources to fund 
innovative approaches for reducing impacts of storm-
water runoff at their sites. Many marina owners lack 
the time, financial resources, or expertise to review 
the multitude of green infrastructure (GI) practices 
available, visualize how they’d look installed, and 
decide which will work best for their site. This proj-
ect will summarize a set of GI practices that address 
stormwater management for performance, practi-
cality, cost, and aesthetics to help marina managers 
develop a streamlined list of GI practices best suited 
for their facility. The website’s virtual reality tour will 
help marina owners and managers understand what 
GI practices will look like and how they will function 
on their own site.

While enhancing awareness of practices and visualiz-
ing how they may look and function in a marina envi-
ronment is an important step, funding to implement 
the GI practices is no small hurdle. For those seeking 
assistance, the Clean Marina Stormwater Toolkit also 
includes a listing of potential funding sources that sup-
port GI construction. While many programs require 

the grant 
recipient to 
be a public 
entity, some 
sources pro-
vide assis-
tance to pri-
vate entities. 
Creative pub-
l i c - p r i v a t e 
partnerships 
can also be 
established 
that allow lo-

cal municipalities and other governmental entities to 
participate in ways that enhance funding eligibility.

Describe the elements that will be part of this tool-
kit. How will the visualization tool be used, and how 
will it help with design decisions?

The project team is developing an online toolkit that 
includes a set of resources geared to marinas that 
will help all marinas with identifying appropriate and 
cost-beneficial GI practices for their site. The toolkit 
will include a decision support tool (DST), GI design 
renderings and an interactive virtual tour map sup-
ported in part by Great Lakes Restoration Initiative 
(GLRI) funds.

The virtual reality (VR) Ideal Clean Marina map cre-
ated by SmithGroup focuses on green infrastructure 
practices and provides marina owners a way to visu-
alize these practices in a marina setting. This virtual 
tour map will walk a marina owner through an Ideal 
Clean Marina, allowing them to view GI practices and 
how they may function and appear in a real-life ma-
rina setting. Still imagery and 360 degree video con-
tent of actual marinas in Ohio was generated by the 
Ohio Department of Natural Resources and will be 
featured in the VR map. In practical applications, this 
VR tour will also be used by Clean Marina coordina-
tors and stormwater management professionals to 
help marina owners better understand green infra-
structure practices.

This virtual tool is an innovative approach to educat-
ing marina owners and operators about Clean Marina 
best management practices and offers a new way to 
share environmental BMPs with this audience. It al-
lows for a lot of interactivity to explore options, and 
to see how multiple BMPs can work together across a 
marina site to produce better outcomes.

What are your plans for rolling out and promoting 
this tool?

This is a first-of-its-kind resource for Great Lakes ma-
rinas, so we’re really excited about rolling it out. Sea 
Grant’s involvement provides a strong outreach arm 
to support that through in-person and online efforts. 
Ohio Department of Natural Resources’ involvement 
provides an ongoing opportunity to feature exist-Permeable pavement at Mentor Lagoons 

Marina boat launch. Photo courtesy of 
Ohio Department of Natural Resources.
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ing green infrastructure projects across the state and 
continue to build upon our resources by featuring 
other environmental best practices into the future. 
The Ideal Clean Marina VR Tour will be featured on 
the Clean Marina Stormwater Toolkit website , as well 
as on the Ohio Clean Marinas Program page. The 
project team will also create various printed outreach 
materials such as project summary sheets, posters, 
and tri-fold panels. These informative materials will 
expand upon the project as well as supplement the 
educational resources on the GLCMN website. The 
materials will also be available to marinas across the 
Great Lakes via the GLCMN website and Clean Marina 
Online Classroom.

The team will also create permanent educational sig-
nage that will display the project process, the prac-
tice installed, and expected benefits at each marina 
pilot project site. The team will feature these projects 
through the Great Lakes Clean Marina Network, the 
national Clean Marina Initiative, and other relevant 
networks. Following post-construction monitoring at 
the three marinas, we will develop a report that com-
piles the knowledge gained from each project and 
provides a technical and educational resource for 
the entire Great Lakes Clean Marina Network. These 
monitoring results will also help inform clean marina 
initiatives beyond the Great Lakes.

The team will host one in-person post-project tech-
nical workshop at one of the installation sites. Clean 
marinas, not-yet certified marinas, other Great Lakes 
Clean Marina Programs, and interested partners will 
be invited to participate in the technical training 
workshop. The workshops will focus on using the 
toolkit and sharing lessons learned from the project 

with a focus on installation, monitoring, and stake-
holder engagement. The state Clean Marina Program 
coordinators will receive the necessary materials to 
start implementing the toolkit to advance adoption 
of GI practices at marinas within their state program.
A presentation on the Ideal Clean Marina VR Tour is 
planned to be made at the 2020 Docks Expo confer-
ence, with plans for another presentation by mem-
bers of the project team at the end of the overall 
project summarizing outcomes, monitoring data, and 
outreach.

Have you thought about how this tool might be ex-
panded upon moving forward? 

The goal of this particular project is to enhance 
awareness and change behaviors and attitudes about 
green infrastructure, increase adoption of these types 
of practices, and better address stormwater runoff in 
the Great Lakes watershed. For future development of 
the Ideal Clean Marina VR Tour we plan on expanding 
the best management practices marina owners can 
view beyond green infrastructure to include solar and 
wind energy, aquatic invasive species control, and 
other best management practices we encourage our 
Clean Marinas to implement. Ultimately, we want to 
expand the toolkit in ways that will support the over-
all goals and initiatives of the Clean Marinas program.

Heather Sheets is Program Coordinator for Ohio Clean 
Marinas and with the Ohio Department of Natural 
Resources’ Division of Parks & Watercraft. She can 
be reached at Heather.Sheets@dnr.state.oh.us. Sarah 
Orlando is Program Manager for Ohio Clean Mari-
nas with Ohio Sea Grant. She can be contacted at or-
lando.42@osu.edu. Jason Stangland is SmithGroup’s 
Waterfront Practice Director and can be contacted at 
jason.stangland@smithgroup.com.

Development Opportunity: Joint Venture 
Partner Wanted

Federally Owned Land in Delaware under a long-term lease for existing marina. No acquisition costs, 
no real estate taxes for three separate parcels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the public. Residential, hotel, 
restaurant and a fitness center are all development possibilities. Contact William Freas 610-633-
5083 or bestbuilt12@live.com.

http://nationalmarinaday.org
https://www.michiganseagrant.org/cmst
mailto:jason.stangland@smithgroup.com
mailto:bestbuilt12@live.com
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Around The WorldAround The World
Forget Spain. Superyachts Are Sailing 

To Croatia and Turkey

Source: GCaptain

by Kevin Varley (Bloomberg) –Forget Spain for a sum-
mer holiday overlooking the Mediterranean Sea. Cro-
atia and Turkey are the up and coming destinations 
for international super-yachts.

With some European countries reimposing restric-
tions to avoid another Covid-19 flareup, the ultra-
rich are abandoning some of their traditional moor-
ing spots. At least 63 mega-yachts are now sailing off 
Turkey, the most since 2017 and up from 26 at this 
time last year, according to tracking data compiled 
by Bloomberg. That’s good news for a country whose 
currency plunged to a record amid a surge in foreign 
capital outflows.

The 459-foot Scheherazade sailed into Turkey over 
the weekend. The 325-foot Madame Gu, reportedly 
owned by Andrey Skoch, and the 280-foot Pacific of 
Russia’s second-richest man, Leonid Mikhelson, are 
among the other ships dropping anchor off the coun-
try’s coast.

Turkey has long been a favorite for Russian vaca-
tioners. When Russia lifted a travel ban last week, 80 
flights carrying 23,000 revelers arrived in Antalya in 
just one day, Daily Sabah reported. During the early 
stages of the health crisis, Turkey was seen as a Co-
vid-19 safe haven among wealthy individuals, which 
was reflected in an increase in July’s yacht numbers.

Croatia and Greece are attracting more super-yachts 
too, with their numbers also at three-year highs. 
The largest vessels in Croatia are Roman Abramov-
ich’s 533-foot Eclipse, the fourth-longest yacht in the 
world, and the 381-foot Ulysses, owned by New Zea-

land’s richest man, Graeme Hart. The newly delivered 
312-foot O’Pari and the 361-foot Radiant are among 
those spotted in Greece.

On the other side of the Mediterranean, Spain wit-
nessed the largest decrease in superyacht count, with 
26 of them leaving its shores since last month. The 
largest yacht in the world, the 590-foot Azzam owned 
by UAE President Sheikh Khalifa Bin Zayed Al Nahyan, 
pinged in early August off Cadiz after completing a 
retrofit in a Spanish shipyard weeks earlier.

New Marina Approved in Greece

The building of a new 202-berth marina at Elounda 
Hills in eastern Crete was jointly approved by the 
Greek Tourism and Environment Ministries this week. 

The marina will be a key element of the large €410m 
Elounda Hills eco-tourism project set to be developed 
at Elounda Bay in the Aghios Nikolaos area of Crete.
According to the GTP news service, the Tourism and 
Environment Ministers, Harry Theoharis and Kostis 
Hadjidakis, respectively, announced the joint approv-
al to build the three-section marina. Approval for the 
marina construction was agreed by the Aghios Niko-
laos local authority last September.

Costing in the region of €20m, the new marina will be 
divided into the following three areas:

• A visitor zone that will have berthing adjacent 
to restaurants, recreation facilities and parking

• A boat passenger accommodation centre
• An administration and operation area which 

will host the port authority, customs, medical 
offices and warehouses

The marina will provide berthing for a range of differ-
ent sized yachts, including superyachts and large rec-
reational craft such as tourism vessels. No informa-

Around the World continued on Page 16

https://gcaptain.com/forget-spain-superyachts-are-sailing-to-croatia-and-turkey/


16

Around the World continued from Page 15

tion has been provided as to when the marina will be 
completed or how large a superyacht it will be able 
to accommodate. Previous information suggests that 
the marina will extend to some 43,000sq m of land 
and 123,000sq m of water area.

A statement from the Tourism Ministry stated: “The 
creation of such a large and modern boat marina, 
perfectly harmonised with the natural environment 
but also with the standards of sustainable develop-
ment, is undoubtedly a breath of fresh air. It will up-
grade the wider area and the island of Crete in gen-
eral, attracting even more higher-income tourists.”

The full Elounda Hills resort development is being un-
dertaken by Mirum Hellas and it has a total value in 
excess of €400m. It is anticipated that the resort will 
create at least 350 permanent jobs with many addi-
tional seasonal ones. The Elounda Hills resort will, in 

addition to the marina, include a five-star, 200-bed 
luxury hotel, holiday homes and villas.

The Mirum Hellas company is an arm of the Mirum 
Group which is owned by Vitaly Borisov. Mirum Group 
is one of a small number of international businesses 
that have been allowed to participate in strategic in-
vestments under Law N. 3894/2010, which enables 
Mirum to fast track various parts of the project and 
also enjoy other benefits.

Another luxury resort development, the €120m Kas-
siopi Project upon which work started recently, is fac-
ing opposition because it is taking place on the last 
unspoilt stretch of coastline on the island of Corfu. 
The project, being developed by American company 
NCH Capital, includes a 60-berth marina, a 90-bed 
hotel, some 40 luxury villas and 80 apartments. The 
opposition includes both local people and organisa-
tions as well as and a number of international groups.

https://www.ibinews.com/marinas/work-starts-on-new-120m-eco-tourism-project-on-corfu/36769.article
https://www.ibinews.com/marinas/work-starts-on-new-120m-eco-tourism-project-on-corfu/36769.article
http://www.seatech.com


17

News From WashingtonNews From Washington
  

Secretary Bernhardt Announces 
Expansion of Hunting and Fishing 

Opportunities on Public Lands

U.S. Secretary of the Interior David L. Bernhardt re-
cently announced the opening and expansion of over 
850 hunting and fishing opportunities across more 
than 2.3 million acres at 147 national wildlife ref-
uges and national fish hatcheries. According to the 
department, this rule is the single largest expansion 
of hunting and fishing opportunities by the U.S. Fish 
and Wildlife Service (Service) in history.

“On the heels of President Trump signing the most 
significant conservation and recreation funding in US 
history, providing nearly $20 billion over the next 10 
years to fix and conserve the American people’s pub-
lic lands, the Trump Administration has now made an 
additional 2.3 million acres accessible to new hunting 
and fishing opportunities,” said Secretary Bernhardt. 
“We continue to take significant actions to further 
conservation initiatives and support sportsmen and 
women who are America’s true conservationists.”

The final rule opens or expands 859 hunting and fish-
ing opportunities (an opportunity is defined as one 
species on one field station in one state). On top of 
last year’s expansion of 1.4 million acres for new or 
expanded hunting and fishing opportunities, this 
proposal would bring the Trump Administration’s to-
tal expansion to over 4 million acres nationwide.

This rule increases the number of units in the Service’s 
National Wildlife Refuge System open to public hunting 
to 430 and those open to fishing to 360. The rule also for-
mally brings the total number of National Fish Hatchery 
System units open to hunting or sport fishing to 21.

U.S. Senator Roger Wicker and 
Congressman Trent Kelly Visit 

NauticStar Boats

Earlier this week, Senator Roger Wicker (R-MS) and 
Congressman Trent Kelly (R-MS-1) visited NauticStar 
Boats (NauticStar) for a manufacturing tour and to dis-

cuss recreational fishing and boating industry priori-
ties with NauticStar President Scott Womack. Nautic-
Star, based in Amory, Miss., employs 250 people in its 
more than 200,000-square-foot manufacturing facility.

Along the tour, Senator Wicker and Congressman 
Kelly met NauticStar employees and saw the boat 
building process first-hand. During the visit, Womack 
addressed policy priorities of the recreational fishing 
and boating community, including Modern Fish Act 
enforcement, impacts of COVID-19 on the industry, 
and recreational access to America’s public resourc-
es. In 2018, Senator Wicker led the charge to pass 
the Modern Fish Act, the first-ever piece of sport-
fishing-focused legislation to be signed into law that 
recognizes recreational and commercial fishing are 
fundamentally different endeavors and adds more 
appropriate management tools for policymakers to 
use in managing federal recreational fisheries.

According to NMMA, recreational boating has an 
annual economic impact in Mississippi of $1.8 bil-
lion, supporting more than 8,000 jobs and 208 busi-
nesses across the state. There are currently more than 
127,000 registered boats in The Magnolia State.

“I enjoyed speaking with employees at NauticStar this 
morning and seeing how the recreational boating in-
dustry is recovering in Mississippi,” said Senator Wick-
er. “This industry supports thousands of jobs in our 
state and has a large economic impact. I am continu-
ing to work on a number of policies that will help more 
Americans get out on the water to fish, play, or relax.”

“Recreational boating and fishing are mainstays in the 
First District where residents and tourists enjoy access 
to the Tennessee Tombigbee Waterway, numerous 
lakes and tributaries,” said Congressman Kelly. “Nau-
ticStar Boats meets the growing consumer demand 
with unique, made-to-order boats, hand-crafted by 
our skilled, hardworking Mississippians. NauticStar 
continues to have a positive impact on our economy 
and, most importantly, the people of Monroe County.”

“It was an honor for our NauticStar team to host Sen-
ator Wicker and Congressman Kelly today. We want 

News from Washington continued on Page 19

https://www.fws.gov/news/ShowNews.cfm?ref=secretary-bernhardt-announces-historic-expansion-of-hunting-and-fishing-&_ID=36755
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Dear AMI Member,

The Association of  Marina Industries, the industry’s 
leading national voice and advocate, who looks to ed-
ucate and connect marina professionals, has partnered 
with Aon. Aon is one of  the leading insurance brokers 
in the marine, resort, and hospitality industry worldwide. 
Aon recognizes Certified Marina Managed (CMM) and 
Operated (CMO) facilities by bringing additional value 
and cost savings that directly impact your bottom line.

Bring your insurance needs to John Chiazza, at Aon to 
see if  he can offer you a cost saving alternative to your 
current program. John will take the time to review, con-
sult, and offer insurance options exclusive to AMI ma-
rina members.       

Thank you for supporting the Association of  Marina In-
dustries where we continue to look for ways to bring ad-
ditional value to you and your business.

Association of  Marina Industries

mailto:john.chiazza@aon.com
https://marinaassociation.org/
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to particularly thank Senator Wicker for his leader-
ship in driving the Modern Fish Act through the finish 
line,” said Womack. “Senator Wicker and Congress-
man Kelly’s interest in our industry shows how they 
support the NauticStar mission to bring a unique 
boating experience to everyone. Our employees re-
ally enjoyed sharing how they bring the most versa-
tile lineup of boats to the market every day.”

In Mississippi, saltwater recreational anglers annually 
spend $625 million on trip and durable goods expendi-
tures, generate nearly $505 million in total sales impacts 
and support 5,162 total jobs, according to NOAA Fisheries.

“We thank Senator Wicker and Congressman Kelly 
for visiting NauticStar today and hearing from the 
men and women of the industry on the importance 
of recreational fishing and boating to their families, 
their community and to Mississippi,” said Jeff Angers, 
president of the Center for Sportfishing Policy.

Revitalize America Through 
Recreation: A 21st Century Roadmap 

to Economic Growth

As Americans continue to suffer from COVID-19, 
wrestle with ways to regain our financial footing, and 
debate our economic future and priorities this elec-
tion year, the outdoor recreation industry is well-po-
sitioned to play a prominent role in our nation’s eco-
nomic growth, the physical health of American citizens 
and the rejuvenation of our national spirit. Seeking to 
“revitalize America through recreation,” the Outdoor 
Recreation Roundtable (ORR) – comprised of 32 na-
tional associations representing more than 110,000 
businesses nationwide – has released A Roadmap for 
a 21st Century Outdoor Recreation Economy to frame 
national discussions around the critical importance of 
an economic sector that creates jobs, builds healthy 
communities, and strengthens the health and well-
being of our public lands and waters for all Americans.

“ORR members represent large and small businesses 
in every corner of our country – rural, suburban and 
urban areas,” said Jessica Turner, ORR executive di-
rector. “We know that supporting our outdoor recre-
ation economy will drive a national business growth 
agenda. Our sector was thriving before the pandemic 

took hold, and we haven’t been immune to the ad-
verse effects of the virus. However, as more and more 
Americans seek respite in the Great Outdoors, this 
sector will recover and make America even stronger.”

Prior to COVID-19, the US Bureau of Economic Analysis 
(BEA) determined that outdoor recreation comprised 
2.2% of U.S. GDP, generated $778 billion in economic 
output and employed 5.2 million people, including sig-
nificant numbers of jobs in rural areas. The sector was 
growing faster than the economy as a whole in every 
indicator and was larger than many sectors, including 
agriculture, mining and utilities and chemical products 
manufacturing. During the last 6 months, COVID-19 im-
pacts have been severe: 90% of businesses have experi-
enced sales drops, some by as much as 75%; nearly 8 in 
10 have cut jobs or furloughed employees; and nearly 
90% report difficulties with production and distribution.

At the same time, demand for outdoor recreation 
pursuits and products has increased: 80% of Ameri-
cans report participating in outdoor activities during 
the pandemic, one third of them doing so for the first 
time. Sales of bikes and bike products are up 81 per-
cent from May 2019 levels, resident fishing license 
sales are up 10 percent nationwide, boat sales are 
back to pre-pandemic levels, over 40,000 RVs were 
shipped in June making it the best month in nearly 
two years, and new off-highway motorcycle sales saw 
a 50% increase in the first half of the year, with signifi-
cant increases in ATV and side-by-side sales.

“All this points to the need to focus on recreation busi-
nesses and new strategies for dealing with increased 
demand and pressure on our outdoor spaces and 
products,” Turner asserted. “Outdoor recreation can 
be the answer to a lot of the problems we are facing as 
a nation, such as high unemployment and health dis-
parities, as well as economic recession and inequality.”

ORR’s revitalization agenda includes four main com-
ponents, each with specific action items:

• Recreation infrastructure investments to meet 
increasing demand and create jobs throughout 
the nation that grow local economies

• Improve recreation access to public lands and 
waters and ensure equity and inclusion

• Sound conservation policies that help sustain our 
recreational areas for future generations, including 
helping manage the impacts of climate change

News from Washington continued on Page 21

https://recreationroundtable.org/wp-content/uploads/2020/08/ORR004_2020Platform_Rd7.pdf
https://recreationroundtable.org/wp-content/uploads/2020/08/ORR004_2020Platform_Rd7.pdf
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https://www.flipsnack.com/599AD86D75E/resource-guide-2020.html
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• Free and fair-trade policies and practices that 
ignite innovation and manufacturing

“This agenda recognizes how vital and dynamic this 
sector is. As our report states, a ‘thriving outdoor rec-
reation economy supports local communities across 
the country, millions of jobs, healthy people and 
healthier places.’” Turner concluded.

Next Round of Stimulus Negotiations 
Reach a Stalemate in Congress, 

Executive Orders Issued

Following weeks of negotiations, congressional lead-
ers were unable to reach an agreement last week 
with the White House to provide additional econom-
ic relief to small businesses, local governments, and 
unemployed Americans. Throughout the summer, 
NMMA has outlined the industry’s priorities to key 
members of Congress and staff.

While congressional leaders still expect to reach 
agreement in the future, President Trump issued four 

executive orders earlier this week related to payroll 
tax and student loan deferments, unemployment as-
sistance and evictions – NMMA will provide more up-
dates and resources once additional guidance from 
the administration is provided.

Earlier this summer, the U.S. House of Representa-
tives passed a $3.4 trillion economic relief package 
to provide additional financial relief and flexibility to 
businesses, state and local governments, and millions 
of unemployed Americans; however, the U.S. Sen-
ate did not vote on the measure. Senate Republicans 
recently introduced a $1 trillion relief bill; however, 
that measure failed to receive a vote in the Senate. 
To date, Congress has provided more than $3 trillion 
in financial assistance to help keep employees on the 
payrolls and sustain business operations.

NMMA will continue to monitor the negotiations as it 
unfolds and advocate for the industry’s priorities with 
lawmakers and key staff. As a reminder, NMMA has a 
COVID-19 webpage to serve as a one stop shop for a 
variety of helpful resources for manufacturers, busi-
ness owners, and the general public: https://www.
nmma.org/coronavirus.

https://www.flipsnack.com/599AD86D75E/resource-guide-2020.html
https://www.nmma.org/coronavirus
https://www.nmma.org/coronavirus
http://www.surveyadvantage.com
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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